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The next time you walk into your health  cardiovascular
equipment

club or any type of facility for that is as detailed

. . as shopping
matter, ask yourself what differentiateS  for a new car,

.- not to mention just
the facility from those nearby? as time consuming.
As more and more
options become readily
available, one must
review all the features
offered as well as
consider overall warranty,
reliability, and durability.
Moreover, one must
take into account the
product’s overall value for
money. Most importantly,
/ however, is the one factor
| that sets Motus apart

]




its strong partnerships with
Mitsubishi®, Samsung® and
Hyundai®. By providing the
best components coupled with a
comprehensive warranty, Motus
USA boasts the best line up that
money can buy. Cardiovascular
equipment has come a long way,
and together with the technological
and design advances made by
Motus USA, health clubs can now
provide their members with the

Motus will be presenting its lineup of Cardio
Equipment at the upcoming IHRSA and National Fitness
Trade Show at the Rio All-Suite Hotel & Casino in Las
Vegas, Nevada September 7, 8 & 9, 2006. Come out to
booth #309 and try our equipment at our early morning
workouts which will be hosted by celebrity leading
trainers Mark Montemerlo and Philip landman.

Motus USA

Toll Free: 866.MOTUS.NOW
Tel: 310.515.1000
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